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You’ve got a nice, beautiful city hall building. Your staff makes citizens feel 

welcomed and happy. Your council meetings run smoothly and provide useful 

information to attendees. 

Why do you spend so much time giving the best impression possible? Because 

you are proud of your city and want to show it off in the best light. 

Now, look at your website. A website that will likely get many, many, many more 

visitors than your actual city hall. A website that is essentially your city hall on 

the internet. 

Are you proud? Or embarrassed? 

Research shows that 

people make a snap 

judgment about you 

through your website 

in 50 milliseconds. 

Given that people 

tend to research and 

find out about your 

city primarily through 

your website, that 

first impression is 

significant, crucial, 

and important. 

So, for the citizens you serve, the businesses considering relocating or 

expanding, and people looking for places to move—how’s your website doing? 

What’s that first impression like? 

  

http://www.vc3.com/
https://www.rocketspark.com/blog/first-impressions-matter-why-your-website-should-appeal-capt-kirk-not-spock/
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It’s easy to not think about your core website content for a long time. As years 

pass, contact information becomes inaccurate from people leaving, 

department information grows outdated, and new information hasn’t been 

posted. People can quickly see if you take care of your website by checking out 

a few key webpages. Just like you wouldn’t abandon your city hall for months 

on end, you shouldn’t abandon your website once you set it up. 

While larger cities may have already populated their websites with content, we 

routinely encounter many smaller cities that are creating website content for 

the first time. Either these cities have had no website, or they’ve used a very 

outdated website in a purely functional way for many years. Before delving into 

each page, let’s look at three best practices that your website needs overall: 

• Custom design: Many cities suffer online with an old, obsolete looking 

website designed from a rigid template. Instead, you need a look and feel 

that’s unique for your city. Website design has evolved a lot over the last 

10 years. Cities can get a very inexpensive custom designed website only 

limited by their imagination. 

• Responsive design: “Responsive design” means creating a website that 

adapts to a variety of device screens. Have you ever had the experience 

of looking at a website on your smartphone or tablet that looks like a tiny, 

hard-to-read, exact replica of the desktop website? That kind of website 

is not responsive. Other 

websites seem to fit just 

right for your handheld 

device and look different 

than a desktop version of 

the website. Those are 

responsive websites that 

adapt and adjust to the 

size of your device. If you 

are considering a redesign 

of your website, 

responsive design should 

be in the mix. 

 

http://www.vc3.com/
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• ADA-Compliant Design: The United States has seen a spike in ADA-

compliance lawsuits that include the targeting of municipalities. These 

lawsuits have become so numerous that municipalities fear getting hit 

with a lawsuit. To make your website ADA-compliant, you need to 

describe images with text, provide alternate ways to access video and 

audio content, provide a clean, simple navigation and website structure, 

and work with your designers to ensure that people can adjust colors and 

font sizes with ease. 

Content for each city will be customized and different, but there are some 

general guidelines about what cities should write for each page. In this best 

practices guide, we’ll cover key pages starting with the most important page—

your homepage. 
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The Home Page 

Because your homepage is the most trafficked page and the place where 

people will most likely get their first impression of your city, you need to make 

sure you have the right content to meet a variety of needs. 

1. Easy to use navigation.  

Because people will be 

looking for content, you 

need to make sure your 

navigation tabs (either at 

the top or sides of your 

website) easily steer 

people to various areas of 

your website. Don’t 

clutter your navigation or 

have too many confusing 

names for sections of 

your website. 

2. Services information. Make sure that service information is easily 

accessed. Do not forget that most citizens will be using your website in a 

functional manner. They don’t necessarily want to see pretty pictures or 

videos—they want answers to questions. Make sure that common service 

questions are highlighted and that citizens can find links to tax, fine, 

license, utility, and other payment information. 

3. Events and meetings. Listing events and meetings in a calendar or 

simple list does two things: provide transparency about city business and 

show the city’s economic and community vitality. Listing public events 

such as farmers markets, new business openings, or holiday festivities is 

both informative and good public relations for the city. 

4. News, news, news. Sharing regular news is one of the best signs of a 

city’s vitality. You are driving away businesses and future residents when 

it looks like your city has nothing going on—either from no news or a last 

news item dating from 2016. You need at least one person staying on top 

of news items and regularly posting them to the homepage. 

http://www.vc3.com/
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5. Quality photography. 

While we stated above that 

pretty pictures aren’t 

everything, you still need to 

pay attention to your visual 

content. Consider a small 

investment in upgrading 

the visual quality of your 

website. Think about it. 

You’re making a first 

impression on a future 

resident or business researching your city. High quality photography of 

your city that highlights your downtown area or a scenic nearby 

landscape will have a greater impact on how people perceive your city 

than lower-resolution photos, generic clip art, or photos that are too 

small to see clearly. 

 

 

Twin City, Georgia’s homepage not only looks beautiful but contains navigation for 

all citizen, business, and tourist needs. 

  

http://www.vc3.com/
https://twincityga.com/
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The News Page 

One item that keeps people coming back to your homepage is news. What’s 

happening in your city? Your homepage headlines will lead people to your news 

page, which might be one of the most visited pages on your site. 

Because news will be read by many people and keep them informed about local 

government, economic development, and community events, you need to 

make sure the news page stays fresh, readable, and user-friendly. Here are 

some tips to help improve the quality and readability of your news page. 

1. Plan for news, don’t react to news. Schedule weekly or monthly news 

items that represent a variety of topics. You don’t have to produce dozens 

of news items each week (especially if you’re a small city), but you should 

at least cover major areas such as city business, economic development, 

department updates, and positive community news. 

2. Vary your news items. When scheduling your news items, try to vary the 

topics. For example, it will look strange if there are eight parks and 

recreation news items in a row without any news related to public safety, 

a city council meeting, or other city departments. You might want to pick 

a day of the week or month to schedule news that represents a particular 

topic. That way, you can space out different news topics so that you are 

reporting on something different each day or week. 

3. Make sure you highlight good news. Some city news pages look 

incredibly gloomy when they are only populated with bland city council 

minutes, mandatory public alerts, and legal notices. Spice up your news 

by highlighting economic development initiatives, downtown 

beautification projects, public events (such as a movie night), or holiday 

festivities. 

4. Write informative headlines. Write a headline that clearly 

communicates what is to be found in the news item. Weigh on the side 

of clarity over catchiness when constructing a headline. For example, 

“City Hosts Annual Main Street Halloween Parade on October 31” is a 

clearer headline than “Join Us for Spooky Halloween Fun.” 

  

http://www.vc3.com/


http://www.vc3.com 

 

         City Websites Page by Page 

9 

5. Provide a short summary underneath each news item. News pages 

can get bogged down when they provide the complete text of each news 

item, making the news pages lengthy and difficult to scroll through. 

Instead, make sure your news page only shows the headline and a short 

summary for each news item. That way, people can skim through the 

page quickly and click on a news item only if they’re interested. The 

summaries help people glance at your news quickly and provide a great 

service for readers of your website. 

 

The City of Middletown, Kentucky shares relevant news with citizens. 

  

http://www.vc3.com/
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The Events Page 

While a city’s events page seems like the most basic of content, there are a few 

content tips that can help you make sure that what you’re providing is both 

useful to citizens and easy to navigate. Many city calendars are unfortunately 

unpopulated or hard to scroll through, and that makes it difficult for citizens to 

access events content. 

1. Provide an easy-to-use calendar. The calendar should look nice but also 

be easy to scroll through month to month (or even year by year) so that 

people can get to relevant event listings. Your city staff should also be 

able to upload a new event or edit an existing event without much 

trouble. 

2. Populate the calendar with items. Otherwise, your city looks lifeless 

and like you have nothing going on. More importantly, if you forget to 

even upload basic events such as city council meetings, citizens can get 

angry and think that you’re not being transparent. A populated events 

calendar looks like you’re a vital, active city. 

3. Link events on the calendar to a more detailed event page. On the 

calendar, keep it brief. The title of the event, time, and location should 

suffice. Don’t stuff the calendar with hard-to-read details about the event. 

Instead, link those event listings to a page where all the event details 

reside. There, you can give a summary of the event, speakers or 

entertainers who will be present, and any other additional details you 

want to share. 

4. Regularly list any city business meetings. Even if you decide not to use 

your calendar for anything else, you need to post information about 

these meetings. Government at all levels, especially in the internet age, 

becomes more and more transparent. Information is easy to share, and 

citizens grow more accustomed to expecting certain information on city 

websites. You need to fulfill at least the bare minimum of these calendar 

expectations by posting all events concerning city business. 

  

http://www.vc3.com/
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5. Use the calendar to promote your city’s vitality. Your calendar will be 

one of the most visited pages on your website. Use it not only functionally 

but also to market your city. Post any community events that you feel 

best highlight your city. 

The upkeep can be difficult, and you’ll need people staying up on keeping the 

calendar up-to-date. But once you get into the habit, you will find yourself 

thinking of new events to post that you didn’t think about before. 

 

The City of Oakwood, Georgia keeps their events calendar up to date. 

http://www.vc3.com/
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The City Hall Page 

Just like greeting and orienting someone when they walk into City Hall, a city’s 

website must do the same thing with its City Hall website page. Your City Hall 

page might also be called City Services or serve as the City Clerk’s page. 

However you organize your information, you need a page that introduces 

citizens to city administrators and directs them to your most important 

services. 

1. Cover the basics. First, make sure you have all essential information 

about City Hall outlined. People will sometimes need to come to City Hall 

to pay bills, attend meetings, or talk to the city clerk. Provide the address, 

directions, and hours in an upfront place where they are easy to find. 

2. Create a brief welcome message. It doesn’t have to be long, but create 

at least a paragraph of text or a short video that welcomes people to the 

City Hall page. A welcome message brightens up the page, personalizes 

the information, and allows you to highlight any important points. 

3. Offer quick links to popular services. If citizens commonly tend to ask 

about certain services, departments, or people, then provide quick links 

at the top of the page to help people get to that information faster. To be 

even more helpful, use language that people would use (e.g. “I need a 

business license…” instead of “Business Services”). 

4. Provide a directory to all services. Large or small, cities need to provide 

a list of people, departments, and services that citizens would contact or 

access at City Hall. Include phone numbers, extensions, and email 

addresses (or another way to electronically contact a person). To protect 

email addresses from getting picked up by spammers, you can spell it 

differently (e.g. sales AT sophicity DOT com) or use a form instead. 

5. Identify key leadership contacts above all other contacts. A citizen 

shouldn’t have to dig through a directory to find key City Hall contacts like 

the city manager or city clerk. Highlight these contacts above all others 

and include a headshot if possible. Not only is it helpful for citizens but 

you also create a better impression when you highlight your City Hall 

leadership. People feel more comfortable about a city when they feel they 

know their city manager and city clerk by name and face. 

http://www.vc3.com/
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While function really takes precedence on this page, you want a few flourishes 

that show you’re a good host—like City Hall itself. Your City Hall is about 

business, steering citizens to where they need to go. But you also welcome 

them, smile, and engage them in some small talk before moving them on their 

way. Your City Hall web page works in the same way. Greet citizens, be helpful, 

and use the information you present and prioritize on your City Hall web page 

to send them on their way. 

 

The City of Farmington, Arkansas provides all relevant city hall information in one 

place. 

  

http://www.vc3.com/
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The Parks and Recreation Page 

Parks and recreational activities bring citizens, civic groups, and tourists 

together to partake in a city’s quality of life. It’s a critical way for a city to market 

itself to both citizens and possible future residents. That means your parks and 

recreation page must accommodate a variety of needs and questions that 

people have when exploring your city’s website. 

1. A list of all parks, public buildings, and recreational services. This 

might seem obvious, but many cities don’t have an easy-to-access list of 

parks, community centers, trails, etc. as a reference for people. Provide 

essential information such as the name, address, hours of operation, and 

services for each location. 

2. Events taking place at your parks and recreational areas. Events are 

a great way to market your city’s recreational resources. Provide a 

calendar of events such as holiday festivities, celebrations, sporting 

events, or other uses of your city facilities. 

3. Rules and regulations. Rules and regulations about your parks and 

recreational services should be easy to find but not intrude upon the 

page. Some cities provide minimal information about their parks and 

instead dump a dry list of legal-sounding rules on the page. Place rules 

and regulations near the bottom of the page, or provide a separate link 

or PDF to the information. 

4. Quick access to information about permits, reservations, and 

applications. People should not have to hunt for and scratch their heads 

about where to find information about things like permits. Provide links 

or forms upfront on the page so that people can find and submit their 

information quickly. This is a detail, but it’s a way to show people that 

your city makes it easy to do business. 

  

http://www.vc3.com/
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5. Contact information of key department contacts for groups. 

Obviously, every person using your parks and recreational services is 

important. But cities should be sensitive to important and influential 

business and civic groups that have more complex needs in terms of 

number of people and reasons for meeting. Provide the phone number 

and email address of key department heads with a cue that groups 

should call your department for special needs. This will speed up 

accommodating large groups and lessen frustration when these groups 

try to work with your city. 

Once you have the foundations of this page’s information down, you can 

enhance the page by adding visuals. Showcasing pictures of your parks, trails, 

community centers, natural beauty, and past events will reinforce the quality of 

life of your city and the vitality of your parks and recreational facilities. Overall, 

with just some basic information you can create a useful, functional page that 

works for citizens, groups, and tourists alike. 

Buford, Georgia provides useful information on its Parks and Recreation page. 

http://www.vc3.com/
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The Planning and Development Page 

A city’s planning and development website content must cover a wide range of 

information from visionary multi-year plans to specific questions about 

building permits. Managing city growth is complicated, but the content on your 

city website should simplify that complexity by making it easy to find 

information about land use, zoning, building permits, development projects, 

and much more. 

1. Create pathways to information for common questions. While you 

may offer a lot of planning and development information, people tend to 

ask common questions such as “How do I get a building permit?” or “How 

do I schedule an inspection?” Make sure that you provide easy-to-find 

answers either on your main planning and development page or by 

featuring links to those answers. 

2. Extract useful information from lengthy PDFs or long blocks of text. 

It might seem easier to just provide links to PDFs of lengthy planning and 

development documents that you’ve already created. But while easier for 

you, put yourself in the mindset of a citizen. Would you want to go sifting 

through 20- or 50-page PDFs looking for the right information? With some 

upfront work extracting the most useful information from PDFs and 

paper documents, you can create citizen-friendly planning and 

development content that truly helps citizens. Do the work so that they 

don’t have to. 

3. Provide highly visible contact information. Because of the complexity 

of planning and development questions, it’s inevitable that people will 

still need to call people at the city to get questions answered. Make sure 

you provide that contact information in a highly visible place on your 

main planning and development page. 

4. Give helpful, proactive answers. Sure, it’s helpful to provide purely 

functional information about zoning or a permit. But you’ll be even 

more helpful if you guide people through difficult processes and even 

give them tips. You might provide some information about what to do 

when planning to build, tips on passing an inspection, or an overview of 

handling a special scenario (such as food trucks).  

http://www.vc3.com/
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5. Be transparent about major planning and development news. For 

your more visionary projects involving planning commissions and official 

decisions from city council, make sure you provide all important 

information in an upfront timely manner. Citizens can become angry if it 

seems like a city is hiding information about annexations, rezoning, rights 

of way, building demolitions, or new buildings. Since planning and 

development decisions can impact citizens for years, even decades, you 

need to use your planning and development page as a communications 

vehicle to keep citizens informed. 

 

Greensboro, Georgia provides information such as responsibilities, duties, and 

contact information. 

  

http://www.vc3.com/
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The Municipal Court Page 

While court can be a hassle, you can make it less of a hassle by providing clear, 

useful information on your website. Since people usually don’t voluntarily plan 

to go to court, they will often come to your website on a mission and probably 

not in the best mood. What greets them when they’re looking for information? 

1. When and where. More than other sections of your website, the when 

and where of municipal court is the most important information on this 

page. It should be upfront and absolutely clear when municipal court is 

in session and where municipal court is located. Don’t just give a physical 

address. Provide detailed directions that take difficult-to-find parking, 

landmarks, and non-descript buildings into account. Getting to court 

should never be a mystery. 

2. What requires your presence, and what doesn’t. When people are 

saddled with a parking ticket, accident ticket, or other citation, they might 

not immediately know if they can pay it without showing up to court. 

Explain on your municipal court page what can be paid online, what 

doesn’t require an appearance in court, and what absolutely does require 

a court appearance. Just because you know this information inside out 

doesn’t mean you should assume that citizens know. 

3. What lies within your jurisdiction. To many people, a court is a court is 

a court. They often don’t realize that different courts serve different 

functions. Your city court, for example, may only deal with violations of 

city ordinances, enforcement of local laws, and misdemeanors. Different 

kinds of cases may be served by a county court, and more serious court 

cases usually take place at the state level. Clarify what falls under your 

municipal court and help citizens know they need to work with the county 

or state courts for other cases. 

4. Easy-to-find contact information. Court produces anxiety, fears, and 

doubts, which produce lots of questions. No matter how thorough your 

website, people often like to double-check if they’re doing the right thing 

when paying a fine or appearing in court. Be ready to answer questions 

by placing contact information front and center. At a minimum, provide 

a phone number and an email address.  

http://www.vc3.com/
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5. Segmented content based on different needs. Avoid lumping all 

content on the same page, especially if your court handles different 

functions. When people visit your website, they will have different 

processes if they are dealing with a traffic ticket, child support, jury duty, 

or other court situation. For example, child support information should 

be clearly called out by heading and section, or even linked to a separate 

page. Sectioning your content like this helps people find the answers to 

their specific questions much faster and better meets their needs. 

Also, make sure you don’t bury your most helpful information in legalese. It will 

only frustrate and confuse people visiting your site. 

 

Forrest City, Arkansas provides important contact information, links, and notices. 

  

http://www.vc3.com/
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The Public Safety Page 

It’s easy for the public safety page to become an afterthought. In fact, when 

looking at a variety of public safety pages for cities, the content ranged all over 

the place—even for award-winning city websites. In making our 

recommendations for public safety content, we’re not focusing on some of the 

things you’ll see on many city websites such as mission statements, welcome 

messages, and historical information. The most important content needs to 

serve your audience. That means public safety content must be prioritized to 

connect with your citizens. 

1. Provide contact information, especially phone numbers, for roles 

and zones. Second to 911, people often need to contact the police 

department about administrative questions after a crime, accident, or 

ticket. It’s not uncommon for citizens to call a city and get transferred 

from person to person to person, sometimes ending up where they 

began. If your city divides up public safety responsibility into jurisdictions 

or zones, make those geographical areas clear on your website. Also, be 

clear about contact information for specific roles and functions such as 

police, fire, investigations, towing, and other important areas. 

2. Answer common “how to” questions. Public safety is busy enough 

without having to answer the same question over and over. Where do I 

retrieve my car if it’s towed? How do I pay a parking or speeding ticket? 

Who do I call after hours? Who is my neighborhood representative? How 

do I apply to be a police officer or volunteer as a firefighter? While you 

can still create additional pages that talk about different aspects of public 

safety in more detail, make sure to answer common questions in an 

upfront visible manner. 

3. Advertise any meetings related to public safety. Include both regular 

weekly or monthly meetings, and especially important meetings related 

to some significant event or trend. By publishing this information on your 

website in a regular, timely fashion, you’re being upfront. Otherwise, it 

can seem like you’re hiding information or not on top of important public 

safety issues. 

  

http://www.vc3.com/
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4. Provide access to public safety statistics, reports, and updates. 

Citizens like to see data and updates about crime and public safety in 

their neighborhoods. Provide the cold reality such as reports about 

violent crime, robberies, burglaries, and larcenies. But also provide 

positive community information such as public safety initiatives, school 

programs, volunteer opportunities, and charity events. 

5. Use photos and visuals to “humanize” public safety. People often 

distrust public safety, and it doesn’t help when your website just provides 

a name, phone number, and email without visuals. Take professional 

photos of key public safety leaders and staff that show them smiling, 

welcoming, and ready to help. Videos are even better. The point is to 

represent your public safety department with pride and warmth, and to 

let citizens know they are approachable and ready to help. 

 

Falmouth, Kentucky humanizes its police department with photos. 
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The Public Works Page 

Public works encompasses a lot—everything from new buildings that take years 

to build to fixing potholes. Because of that broad scope, it can be difficult to 

focus your public works content on your website. As a result, many city websites 

cover a broad range of topics that confuse people seeking out public works 

information. 

While your public works pages may include utilities, parking enforcement, or 

some overlap with planning and development content, we’re going to assume 

you’re using this page to communicate about soon to start or in progress public 

works projects. 

1. Organize and define public works content consistently. There are no 

rules as to what you define as public works content. We recommend 

defining what you believe public works includes, sticking to it, and not 

confusing it with other sections like public safety or planning and 

development. 

2. Provide rationale and a plan for public works projects. Especially for 

long-term public works projects, providing some background, rationale, 

and a plan for the project helps your city with transparency and 

communicating that you are wisely using tax dollars. 

3. Share updates about interruptions, detours, and inconveniences. 

Public works projects may affect roads, building access, or other public 

spaces for long periods of time. Providing news and updates about road 

closures, detours, alternate parking, directions to temporary building and 

office locations, and other inconveniences can be extraordinarily helpful 

to citizens and serve as good public relations for public works. 

4. Emphasize the public benefits that await. Especially when a project 

has been going on for a long time, it’s easy to lose sight of why you began 

the project in the first place. As you provide updates, also keep the 

background, rationale, and benefits front and center. Help citizens 

visualize what awaits by providing pictures or illustrations of how a final 

building or roadway project will look. If it’s more intangible (like a 

stormwater or sewer project), reinforce what problems will be solved and 

how a citizen’s life will be better after the project. 

http://www.vc3.com/
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Be clear about funding details. How much did the project cost? How was it 

funded? These two questions are very important when detailing public works 

projects on your city website. Citizens will always have these questions in 

mind, no matter what else they have come to look at on your public works 

page. For sensitive projects or if you’re doing many projects at once, it helps if 

taxpayers know if certain projects are funded by alternative sources or if they 

are coming straight from the city budget. 

 

Paris, Kentucky makes sure website visitors can see the public works basics quickly. 
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The Mayor and City Council Page 

More than any other city web page, your elected official page represents the 

most direct connection to citizens. After all, these are the city officials who 

citizens elect to represent them. They are public servants. Through city council 

and regular communications, their jobs are to stay in touch with citizens and 

pass on constituent concerns to city council. 

Many cities neglect their mayor and city council pages because they don’t have 

a clear service component like news, events, City Hall, or department pages. 

But if you neglect certain pieces of key content on your mayor and city council 

page, you risk sending the message that you don’t care, that it’s difficult to 

contact elected officials, and that your local government might not be 

transparent enough. 

1. Craft a short but warm welcome message from the mayor. A nice 

welcome message is like having a good host at a party. Its job is to lead 

you to the party, and it’s an important function. Make it short, make sure 

it’s in the mayor’s distinct voice, and add a few choice specifics about the 

city and the importance of local government leadership. 

2. Provide bios and high-quality pictures of elected officials. So that you 

humanize the people who have been elected to office, create a short but 

interesting bio that highlights each elected official’s background, values, 

and some personal interests. Supplement that bio with a high-quality 

photograph. 

3. Showcase a list of upcoming (and past) meetings with agendas 

attached. While people usually don’t flock to city council meetings, there 

are always a few regulars and the occasional meeting that involves higher 

public participation and interest. Provide a list of upcoming meetings at 

least two to four weeks out, if not more. While agendas are harder to post 

two to four weeks out, there should be agendas for at least the next one 

or two meetings so that citizens can plan and prepare. 
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4. Post minutes as soon as possible after the meeting. Try to post the 

minutes at least within a few days after the meeting. Any more time 

makes it an inconvenience to citizens and the media who may want to 

accurately report on decisions made at the meeting. 

5. Place contact information in an easy-to-find place. Contact 

information should be clearly visible on each mayor and city council page. 

It’s part of an elected official’s job to be available to citizens. If contact 

information is missing or incomplete, it creates the perception that the 

elected official isn’t as available as they should be. Provide a phone 

number, email address, and possibly an online form to make sure it is 

easy to contact any elected official. 

 

Worthington Hills, Kentucky keeps city meeting information up to date for citizens. 

  

http://www.vc3.com/


http://www.vc3.com 

 

         City Websites Page by Page 

26 

Boards and Commissions Page 

In your city, you likely have various boards and commissions that cover 

everything from planning and public safety to the arts and the library. Through 

these groups, citizens become more engaged with government and help your 

city work on specific problems and opportunities. They are a great way for 

citizens to participate in government and partner with you. That’s why it’s 

important to create content that makes information about boards and 

commissions easy to find. 

1. Provide a brief summary for each board and commission. For quick 

reference, create a brief summary of the purpose of each board and 

commission on a main page. The names of boards and commissions can 

often be vague (e.g. “Planning Commission”) or complex (e.g. “Small 

Business Enterprise Procurement Program Advisory Committee”), so it’s 

good to provide explanations to help citizens figure out what these 

groups do. 

2. Post or link to meeting information. Provide details on when these 

boards and commissions meet. These are public meetings, so it’s 

important to be fully transparent with this information. Describe when 

they meet, where they meet, and who will be meeting. If the meeting 

location is hard to find or parking is difficult, provide additional 

information to help make it easier for people to attend. 

3. Post or link to agendas and minutes. Boards and commissions usually 

provide agendas for upcoming meetings and minutes from past 

meetings. If your city is responsible for particular boards and 

commissions, make sure to post meeting agendas two to four weeks out 

and post minutes at least a few days after each meeting. 
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4. Provide information about members and membership 

requirements. People will want to know who is serving on particular 

boards and commissions. List names and roles along with additional 

information about each person. You might provide full bios or just the 

company they represent. 

5. Create a gateway page to relevant boards and commissions. A 

gateway page simply means a main page where people can see a full list 

of boards and commissions and access any links that are external to your 

city webpage. That might include county boards and commissions, or 

joint groups that are partnerships between the city and some other 

organization or government entity. You may not be responsible for the 

upkeep of those board and commission pages, but you can link to them 

and arrange the links in an orderly way to make the pages easy for 

citizens to find. 

Even if your city is small, it still helps to place information about your one or 

two boards and commissions in a prominent place on your website. Similar to 

your city council meetings, citizens like to know they can keep tabs on what any 

city board or commission is doing. 

 

 

 

 

 

 

 

 

 

Vincent, Alabama lists all its boards and members while providing a link for more 

information to those interested in joining a board.  
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The Business Page 

Attracting new, relocated, and expanding businesses is obviously a key goal for 

any city. More businesses mean more jobs, more tax revenue, and greater 

economic vitality for your city. But to attract those businesses, you need to 

market your city and provide the right information to business owners when 

they consider your city as a prime location to operate. A major part of that 

marketing and communications activity takes place on your website. If you’re 

not providing the right welcome and the necessary information businesses 

need, they’ll pass you by and go somewhere else. 

1. Show off the best aspects of your city. First, it helps to brag and show 

off a bit to let businesses know why you’re a great place to do business. 

Maybe your city is in the midst of a growth spurt. Or perhaps you have a 

new business or technology center where you’re developing a cluster of 

startups within a specific industry. You might even have a booming 

downtown that’s perfect for a small business. Let businesspeople know 

why your city is special and the perfect place for them. 

2. Collect all the information they need in one place. A business owner 

shouldn’t have to navigate through several sections of your website 

digging for scattered information. Collect all necessary information for 

them on a business page that provides links to more specific areas of 

your website. Be helpful. 

3. Provide a clear checklist of business requirements. While many cities 

have similar requirements such as business licenses, each city can be 

slightly different in what a business owner needs to do when starting, 

relocating, or expanding a business. Provide a checklist of requirements 

such as business licenses, inspections, fees, signage, renovations, etc. to 

help a business owner easily see what he or she needs to do. 
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4. Highlight special business resources available in your community. 

Don’t just provide the bare minimum of utilitarian information for 

businesses. Highlight any incentives, grants, support groups, incubators, 

or any other special resources that may help businesses thrive. Let 

business owners know about these amenities on your website and 

describe the positive impact they are having on business growth. 

5. Talk about your city’s overall economic development progress. Get 

specific about the economic development initiatives going on in your city. 

Provide high-level highlights but also dig into current plans, projects, and 

groups that are spurring growth. Remember, economic development can 

include everything from college and university expansions to downtown 

development projects. Even things like a new music venue or park impact 

economic development, and it’s good for business owners to know about 

this activity. 

 

Grayson, Georgia devotes a page to links relevant for businesses. 
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The History Page 

It’s fairly conventional for city websites to include history pages that summarize 

highlights throughout the decades and even centuries that the city has existed. 

Interesting facts abound as most cities grew throughout the 19th and 20th 

centuries, and cities like to know that their efforts in the 21st century rest upon 

a rich history. However, it’s easy for history pages to become an afterthought. 

Yet, a lot of important information is communicated through your history 

page—much more information than you think. 

1. Connect the past to the present. Use your history to highlight themes 

that are important to your city today. Maybe your city has had a historical 

commitment to diversity. Or perhaps there is a particular kind of industry 

that was important to your city’s growth. Look to your past to find themes 

that resonate in the present so that citizens feel they are living in a city 

where its history is still being written. 

2. Add visuals to help illustrate your history. Photos and videos help 

bring your history to life. 

High quality professional 

photos of buildings and 

landmarks will interest 

people as they read the text 

on your history page. Plus, 

consider using digital 

imaging to scan old historical 

photos so that you can share 

them on your website. 

3. Offer a timeline to highlight key events in your city’s history. A 

timeline is another visual device that helps people easily grasp key events 

that happened in your city throughout the years. You can create a simple 

list or table, but you may also want to hire a graphic designer to help make 

something more visually appealing. 
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4. Tell stories about significant or interesting events in your history. 

While a chronological overall timeline is good because it includes all your 

city’s history, don’t be afraid to take interesting stories and expand upon 

them if they would be of interest to people. Maybe a founder of your city 

was an interesting person. You might have a unique building or landmark 

with a neat story. Or a famous fair or sporting event was held in your city 

at one point. Tell the colorful stories of your city’s history to draw out its 

character and charm. 

5. Connect your history to tourism. Let’s say you interest people in your 

city’s history through your overview, visuals, timeline, and stories. You’ve 

intrigued them and they want to visit. But there’s no information on the 

history page telling them about locations or what’s open to the public, and 

so they stop at just reading the history. Link to any locations you mention. 

Better yet, provide a list of information about historical places that people 

can visit including festivals and other events related to these places. 

Your city history page is really an extension of your marketing, public relations, 

and tourism efforts. By connecting history to your city’s vision, mission, and 

themes, you create the idea that your city is still an exciting work in progress. 
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Rose Bud, Arkansas offers website visitors a photo gallery highlighting its history. 
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IT in a Box Can Help You with Your Content 

While we don’t know your city as well as you, IT in a Box can help with your 

content in a few ways. 

Unlimited webpages 

Have as many pages as you want. 

There’s no limit. We’ll start with a 

few ready-to-go pages for common 

municipal information and services 

such as the pages we discussed in 

this eBook. Along with such 

standard pages, you can add 

specialized webpages for pretty 

much anything you want—a town 

festival, a local high school team, a Mayor’s corner, you name it. We’ll help you 

create any page depending on what you want to feature or showcase. 

We can upload your content for you 

We know that uploading content can get technical, or you might be too busy to 

do it. No problem! We can upload and manage your content for you. Give us 

your council agendas, council minutes, calendar meetings, events information, 

videos, pictures, or other content. We’ll help you publish it to your website 

ASAP. No more waiting for days or weeks for a technical go-between to put it 

up. 

You can upload your own content 

If you’d like, you can upload and manage your own content. We’ll still be around 

to help if needed. Our Tribune website platform is easy-to-use, and we can train 

your staff to use it. By making website updates themselves, your city staff is 

empowered to create and edit content in a timely fashion. 
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Contact us today to learn 

more about our Tribune 

website platform through IT in 

a Box. 

 

 

IT in a Box provides you a modern, custom-designed website that looks good 

and delivers the information your citizens need. Have as many city pages as 

you want including pages for city hall, public safety, parks and recreation, 

news, and events. Our website also features the ability to offer online 

payments and offers a user-friendly backend system so that you can add and 

update website information yourself. Or if you want, submit your website 

updates to us and we will post them for you. 

http://www.vc3.com/
https://www.vc3.com/itnb/
https://www.vc3.com/it-in-a-box/website/

